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Master's Thesis from the year 2014 in the subject Business economics - Trade and Distribution, grade: 1,0,
Kings College London (Lau China Institute), language: English, abstract: In the last decade China's
economic role has changed considerably. The rise of China is concomitant with the emergence of many giant
Chinese corporations. Those corporations are dominating rankings of largest companies worldwide. To
reinforce their economic position, Chinese companies aspire to build their own global brands, but few have
been successful so far. This research paper seeks to provide an in-depth analysis of Huawei's current brand
positioning in Western Europe. To what extent has Huawei been able to create a popular brand? How are
Huawei's smartphones perceived in comparison to other global smartphone brands? How effective is
Huawei's branding strategy? Is the Huawei brand as a Chinese brand encumbered with country-of-origin
effects? To answer these questions, the author applied a mixed methods approach comprising of an online
questionnaire and interviews, which have been conducted from June to July 2014. The objective of the
questionnaire is to depict the big picture of the Huawei brand among Western European consumers, while
the interviews aim to explore relevant issues mentioned in the questionnaire. The main findings show that
Huawei's brand is not an established brand at the present moment, but rather is in a transitional stage.
Huawei is perceived to have smartphones with an appealing design and sophisticated technological
components, but overall lacks strong and succinct associations in comparison to other smartphone brand
leaders. In addition, the COO impact and isolated branding approaches result in an ineffective brand strategy,
which highlights Huawei's need for a precise and consistent brand management.
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From reader reviews:

Bruce Healy:

Throughout other case, little folks like to read book Western European Consumer Perception of a Chinese
Brand. an Examination of Huawei. You can choose the best book if you love reading a book. Providing we
know about how is important some sort of book Western European Consumer Perception of a Chinese
Brand. an Examination of Huawei. You can add expertise and of course you can around the world by the
book. Absolutely right, mainly because from book you can understand everything! From your country until
eventually foreign or abroad you will find yourself known. About simple issue until wonderful thing you
could know that. In this era, we can easily open a book or perhaps searching by internet system. It is called
e-book. You need to use it when you feel uninterested to go to the library. Let's learn.

Kathleen Dominguez:

This Western European Consumer Perception of a Chinese Brand. an Examination of Huawei book is not
really ordinary book, you have after that it the world is in your hands. The benefit you get by reading this
book will be information inside this publication incredible fresh, you will get facts which is getting deeper a
person read a lot of information you will get. This Western European Consumer Perception of a Chinese
Brand. an Examination of Huawei without we understand teach the one who examining it become critical in
imagining and analyzing. Don't end up being worry Western European Consumer Perception of a Chinese
Brand. an Examination of Huawei can bring once you are and not make your case space or bookshelves'
grow to be full because you can have it within your lovely laptop even telephone. This Western European
Consumer Perception of a Chinese Brand. an Examination of Huawei having excellent arrangement in word
along with layout, so you will not really feel uninterested in reading.

Jolene Rivera:

Western European Consumer Perception of a Chinese Brand. an Examination of Huawei can be one of your
beginner books that are good idea. Most of us recommend that straight away because this reserve has good
vocabulary that could increase your knowledge in language, easy to understand, bit entertaining but
nonetheless delivering the information. The article author giving his/her effort that will put every word into
satisfaction arrangement in writing Western European Consumer Perception of a Chinese Brand. an
Examination of Huawei yet doesn't forget the main level, giving the reader the hottest in addition to based
confirm resource data that maybe you can be considered one of it. This great information can certainly drawn
you into new stage of crucial considering.

Santiago Johnson:

Do you like reading a guide? Confuse to looking for your chosen book? Or your book ended up being rare?
Why so many issue for the book? But virtually any people feel that they enjoy intended for reading. Some
people likes reading, not only science book but novel and Western European Consumer Perception of a



Chinese Brand. an Examination of Huawei or others sources were given knowledge for you. After you know
how the truly amazing a book, you feel need to read more and more. Science book was created for teacher or
maybe students especially. Those guides are helping them to increase their knowledge. In different case,
beside science publication, any other book likes Western European Consumer Perception of a Chinese
Brand. an Examination of Huawei to make your spare time considerably more colorful. Many types of book
like this.
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